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STUDENT ACTIVATION

WHAT DOES A MARKETING EXECUTIVE DO?
Marketing executives are responsible for overseeing and managing marketing 
campaigns, strategies, and initiatives to promote a company's products or 
services. This includes: 

	y Building the company's brand image through consistent messaging and 
visual identity

	y Using online platforms such as social media, websites, and search engine 
optimization (SEO) to reach and engage target audiences

	y Monitoring the performance of marketing campaigns using metrics and 
analytics tools 

	y Working closely with other departments such as sales, product 
development, and finance to ensure marketing efforts are aligned with 
overall business objectives  

WHAT IS A MARKETING EXECUTIVE?
A marketing executive directs the marketing of a company’s products or services in a 
variety of capacities. Marketing executives drive decisions made about their products 
and have extensive knowledge of historical market data, potential markets, media 
costs, media responses, and budgeting issues for their company. They work with 
department heads or staff to discuss topics such as budgets and contracts, creative 
vision, marketing plans, and media buying. Marketing executives will initiate and 
analyze market research studies to understand customer and market opportunities 
for businesses and develop pricing and other strategies, such as how to acquire and 
retain customers and manage their data, for marketing products or services. 

They are responsible for developing and implementing strategic plans to drive 
growth and increase their company’s competitiveness in the market they 
are in. They seek out and build partnerships and collaborations and acquire 
opportunities to increase the value of the company, as well as utilize online 
platforms such as social media, websites, email marketing, and search engine 
optimization (SEO) to reach and engage target audiences. They analyze data about 
how effective the marketing strategies are and use this data to inform future 
decision-making, identify trends, and improve the company’s performance. Finally, 
they build and maintain relationships with customers, partners, and vendors to 
support marketing initiatives and enhance the reputation of their brand. 

Marketing Executive
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Marketing Executive

IS MARKETING EXECUTIVE A GOOD CAREER FOR ME? 

Me Marketing Executive

I am a good communicator. I am able to listen actively, 
empathize with others, adapt to different audiences, and 
foster mutual understanding and respect.

Marketing executives must have strong verbal 
and written communication skills to effectively 
convey marketing messages to team members and 
stakeholders.

I am a good leader. I enjoy working with others and 
helping them achieve tasks to complete a larger project. 

Marketing executives can help shape and direct an 
organization by coordinating policies, people, and 
resources.

I am a problem-solver. I can identify, analyze, and 
resolve challenges or issues effectively and efficiently. I 
approach problems with a solution-oriented mindset.

Marketing executives must identify and resolve 
issues within an organization. They need to be able to 
recognize shortcomings and carry out solutions.

I am interested in school subjects like marketing, 
business, math, and communication.

Marketing executives take business, communications, 
marketing, and accounting classes and often have 
a bachelor’s or master’s degree in marketing or 
communications.

How does this career help me? How does this career help the world?

Becoming a marketing executive can have an impact 
on the industry you are working in, provide leadership 
within organizations, influence company culture, and 
allow for creativity and innovation.

Marketing executives help to drive innovation in 
technology, promote diversity and inclusivity in their 
field, support communities, promote social impact, and 
drive economic growth and employment.

What are some similar careers? 

Financial managers create financial reports, direct investment activities, and develop plans for the long-term 
financial goals of their organizations. 

Computer and information systems managers plan, coordinate, and direct computer-related activities in an 
organization. 

Art directors are responsible for the visual style and images in magazines, newspapers, product packaging, movie 
and television productions, and social media platforms. 
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Marketing Executive

HERE ARE WAYS TO PRACTICE THE SKILLS NEEDED TO BE A 
SUCCESSFUL MARKETING EXECUTIVE 
	y Obtain a bachelor’s degree in marketing or communications. Consider pursuing advanced degrees such as an MBA or 

other professional certifications to enhance your knowledge and qualifications in the field of marketing. 

	y Build a solid foundation of work experience by starting in entry-level positions or internships within marketing. Seek 
opportunities for growth, development, and leadership roles that will allow you to gain valuable skills, knowledge, 
and expertise over time. 

	y Hone your leadership skills by taking on leadership roles, managing teams, and demonstrating your ability to lead 
and inspire others. Develop skills such as decision-making, problem-solving, communication, delegation, and conflict 
resolution that are essential skills for those in executive positions. 

RELATED VOCAB
	y Marketing Campaign  

A series of activities designed to promote a product, service, or brand and achieve specific business objectives within 
a defined timeframe. It involves strategic planning, execution, and evaluation to reach and engage target audiences 
effectively. 

	y User Data Analysis  
Utilizing data analytics tools and techniques to analyze user behavior, consumption patterns, and preferences  
to inform content decisions, improve the user experience, and drive engagement. 

	y Target Audience  
A specific group of individuals or a demographic a business aims to reach with its marketing messages,  
products, or services. 


